
Ohio’s Move Over Law:

How You Can Help Us

Save Lives



Ohio’s Move Over Law
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• The law applies to law enforcement officers, emergency 
responders, road construction, maintenance vehicles, utility 
crews and tow trucks.

• If it is not possible to change lanes, reduce speed and 
proceed with caution.

The Move Over Law requires all drivers to move over 
and slow down for any vehicle parked on the side of 

the road with flashing lights, no matter the color of the 
lights or the number of lanes.



Why Is this Important? 
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“I was struck on my 
daughter’s birthday. It 
could have been the 
day she said ’good-

bye’ to her Dad.”

- Roadside worker

5,226
Number of crashes in Ohio 

between 2015-2020 that could 
be linked to a vehicle not 

moving over for vehicles with 
flashing lights.

7
Number of deaths in 
Ohio resulting from 

Move Over crashes in 
2020, an all-time high. 



Why Is this Important? 
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Did You Know?
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Crash reports show distracted driving is 

contributing to Move Over violations.

74% of crashes occurred on straight, 

roads.

Majority of crashes occurred on two-

lane roads.



Ohio State Department of Psychology:
Ohio Drivers Survey Findings
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Awareness exists but 
education is still needed.

The public knows to Move Over for 

emergency and law enforcement 
but fewer know it applies to construction, 

utility crews and tow trucks.

People may not know what to do on two-

lane roads.

Traffic is the most common reason given 

for not complying with the law.



Ohio State Department of Psychology:
Ohio Drivers Survey Findings
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Drivers that reported engaging in speeding, 

texting, etc. were more likely to report not 

noticing lights.

The message with the roadside worker afraid to 

die on his daughter’s birthday tested the best, 

due to the emotional response to the message.

Distraction likely plays a role.

Messaging with emotion works.



DISTRACTED 
DRIVING



DESPITE SAFER 
TECHNOLOGY

Since 2013

Ohio has experienced six years of rising 

traffic crashes and deaths.

CRASHES ARE RISING



ARE ON THE RISE

Rapid Adoption of Smartphone Tech

Our ability to access the internet, social media 

and videos while “on the go” present an 

increasing danger to Ohioans. 

DISTRACTIONS BEHIND THE WHEEL 



AMERICANS

96%

Pew Research Center

Own A Mobile Phone  

AMERICANS

81%

Own A Smart Phone



More Dangerous 

They take a driver’s eyes off the road and mind 

off driving, which slows reaction time to 

potential hazards. 

Reaction time continues to slow with the 

time and complexity of their use.

Mobile and Smartphones are



IS ADDICTIVE

Notifications Release 

“Feel Good” Chemicals

Technology today is designed to hook and 

maintain people’s attention through push 

notifications and app design. 

TECHNOLOGY



DISTRACTED 
DRIVING

IS A CHOICE



ENDANGERS OTHER
PEOPLE’S LIVES

Better education, more research, stronger laws 

and targeted enforcement will be necessary to 

shift the culture and change driver behavior.

A CHOICE THAT



RESEARCH



THE DANGER

Yet, we have more than a decade of research 

that says cell phone use significantly increases 

your risk of causing a crash.

PEOPLE UNDERESTIMATE



Cognitive 
Distractions

Mobile and smartphone use causes the brain to 

shift between two tasks, which slows reaction 

time and narrows our field of vision.

CONCERN #1



AS GOOD AS 
WE THINK

When you’re doing one thing – driving – then 

layer in another task – listening on a cell 

phone – you’re diverting brain power from 

the first task to the second.

OUR BRAINS ARE NOT

Driving Alone

Driving with 

Sentence Listening



INATTENTION 
BLINDNESS

Think about the last time you talked to 

a driver by phone.  How was that 

conversation? Was it easy and fluid? 

Or did it have fits and starts?  

DIVERSION CAUSES



Narrows Vision

As the brain shifts between the tasks of driving 

and using a mobile or smartphone it narrows 

our field of vision.

MOBILE PHONE USE



LESS

50%

National Safety Council

Drivers See up to



WE THINK WE 
SEE THIS...



IN REALITY 
WE SEE THIS...



Taking Your Eyes 
Off the Road

“Any activity that places either visual or manual 

demands on the driver — texting, browsing or 

dialing a hand-held phone, for instance —

substantially increases crash risk.” 

-- Tom Dingus, Researcher VTTI

CONCERN #2



3,500 DRIVERS 
OVER 3 YEARS

VTTI found that dialing, talking or texting on a 

phone increased the odds of a crash between 

two to 12 times.

Just reaching for a handheld cell phone 

increased the odds of a crash nearly five times.

DATA COLLECTED FROM



Distracted

70%

Drivers involved in a crash

Virginia Tech Transportation Institute



IS ALSO 
DANGEROUS

As a driver switches between driving and 

looking at a text or email, it takes time to 

refocus their attention on the original task.

CHECKING YOUR CELL PHONE AT A 

STOP SIGN OR LIGHT



SECONDS

18-27

It Can Take

To Refocus Attention

AAA  Foundation for Traffic Safety 



HOW CAN 
YOU HELP?



ENACT STRONG 
DISTRACTED 
DRIVING POLICIES 
FOR EMPLOYEES

Policies reduce liability and health care 

costs. Studies also show that people with 

workplace rules are more likely to model 

those behaviors off the clock too.

EMPLOYERS



LEAD BY EXAMPLE

Download apps that silence texts, calls and 

“notifications” while driving. Encourage your friends, 

colleagues and family members to follow suit.

Speak up! when your friends and family are driving 

distracted. 

PARENTS & PEERS



ENACT 
STRONGER LAWS 

States with primary, hands-free laws have seen 

reductions in traffic deaths. Of the 14 states that 

enacted these laws before 2018, 11 saw a decrease 

in their traffic fatality rates within two years after 

passing and enforcing new laws.

STATES 



Michelle May
Ohio Department of Transportation
614.644.8309
Michelle.May@dot.ohio.gov



Ohio’s Move Over Law:

Personal Stories & 
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Messaging
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Dustin’s Story - Dec. 14, 2019 

Move Over, Slow Down Presentation2

“I was changing the driver-

side rear tire on the left hand 

side of the road…I saw one 

car wasn’t getting over. He 

just kept swaying, a little bit 

more and more to the left.”



Dustin’s Story - Dec. 14, 2019 
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“He side-swiped the car, pushed the car into me 

a little bit, then nose-dived into the tow truck…”

“and did a spin out on I-70 east, 

blocking two lanes.”



Dustin’s Story - Dec. 14, 2019 
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“As soon as it happened, as 

soon as the supervisor got out 

there, I called my girlfriend just 

so I could talk to the kids and 

hear their voices. That was the 

only thing going through my 

head at the time.”



Close Calls Are Too Common 
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“I’ve had a semi that if I would 

have turned around I would 

have touched it,” said Giovanni 

Patete, AAA tow truck operator. 

“It was probably going 80 

miles per hour.”
“I had to roll under a pickup truck one time,” 
said the late Paul Hickman, former AAA tow 

truck operator. “Every roadside, whether it be 
on the highway or just the regular streets, it 
seems people are just in too much of a hurry 

to get places.”

“The only thing I can 

think about the incident is 

just how fast it 

happened,” said Dustin 

McClary, AAA tow truck 

operator.
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A Message to Drivers
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Ohio Partnership 
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Move Over 
Messaging Strategy

Marketing Messages:

• The first aim is to educate drivers on 
what the Move Over law is, what vehicles 
it applies to and how to comply.

• The second aim is to appeal to emotion 
and humanize the message to persuade 
compliance with the law.
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Messaging Strategy:

• Establish consistency in how we 

reference and characterize the law. 

• Provide materials such as fact sheets 

and graphic images to help organizations 

promote the law.

Move Over, Slow Down Presentation



Key Messages
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1. No matter the color of the lights or the number of lanes, drivers are required by law to 

move over and slow down at the sight of a vehicle parked on the side of the road with 

lights flashing.

2. The Move Over Law is strictly enforced and carries serious penalties for 

noncompliance, including double the usual fines for a first violation (a minor 

misdemeanor) and additional fines for distracted drivers.

3. By moving over and slowing down, Ohio drivers dramatically reduce the risk of harmful 

and even fatal crashes with stationary vehicles and people alongside the roadways.

4. Research shows that distracted driving, including the handheld use of smartphones and 

excessive speeding, is correlated with violations of the Move Over Law.

Overarching Message:

The Move Over Law is a lifesaving law in the state of Ohio that requires drivers to move 

over and slow down for any stationary vehicle with flashing lights on the side of the road.



Toolkit - Posters
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Toolkit – Infographic & Web 
Banner
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Web Banner



Toolkit - Social
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Partner Support: 
Social Media

Social Media:

• Participate in coordinated social media efforts, 

like #MoveOverMonday.

• Download marketing messages sheet and 

marketing assets; post these on social media 

to increase awareness of the law.

• Use campaign hashtags: 

• #MoveOver 

• #MoveOverMonday 

• #SlowDownMoveOver 

• #ItsTheLaw 
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• Encourage leadership within the organization 

to share Move Over posts from the official 

agency page. 

• Follow other agencies on social and share 

their posts related to Move Over.

• When applicable, tag other agencies when 

posting about Move Over.

• When posting about crashes, try to post within 

24-48 of the event to ensure timeliness. 

• Use campaign messages and assets, but 

tailor calls to action to your specific audience. 
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Partner Collaboration in Action
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#MoveOverMonday



Thank you 

Michelle May, ODOT
Michelle.May@dot.ohio.gov

Kimberly Schwind, AAA
Kschwind@aaaohio.com

17 Move Over, Slow Down Presentation

mailto:Michelle.May@dot.ohio.gov
mailto:Kschwind@aaaohio.com

	Move Over Presentation May 2021
	Kimberly Schwind_Move Over Slides

